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Wellness in the Workplace

Dr. Tyler Cooper, center left, of Cooper Aerobics, works
with companies like NEI to create programs that improve
employee wellness, resulting in lower health care costs.
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Mexico woes push jobs north

Corruption, violence prompt entrepreneurs to relocate, expand in Dallas

JAKE DEAN

R el

SEEKING SECURITY: A successful businessman in Mexico City, Leo Spencer, now owner of El leoncno

Taqueria on Forest Lane, moved to Dallas in 2007 after his business partner received kidnapping threats.
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BY BILL HETHCOCK | STAFF WRITER

Leo Spencer had two successful businesses
in Mexico City until threats to his family drove
him from his home country. As violence and
corruption escalate in Mexico, the owner of
El Tizoncito Taquerias in Dallas says he’s not
surprised to hear that other
business owners seem to be
following in his footsteps.

Rising drug-cartel violence
and government corruption
in Mexico have sparked an
increase in business expan-
sions to Texas, bringing new
companies, capital and jobs
tothe Dallas-Fort Worth area,
lawyers and international 3
business consultants famil-
iar with the situation say.

Manuel Rajunov, a partner in the Dallas of-
fice of Thompson & Knight LLP, said he’s seen
a sharp increase in the past year in interest
in Mexican companies establishing business
operations in the United States, motivated
in part by the growing violence and unrest
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HKS moves into event management

Venue designer
expects $2M bump

BY BILL HETHCOCK | STAFF WRITER

Dallas-based architectural
firm HKS Inc. has jumped into
the events management business,
with afocus on helping its clients
make more money on large events,

such as Super Bowls, Olympic
Games, World Cup competitions
and NCAA championships.

HKS World Events will work
with businesses from food ser-
vice providers to IT companies
to bring a comprehensive ap-
proach to producing major sport-
ing events, concerts and festivals,
said HKS chairman and CEO
Ralph Hawkins.

Producing and managing events

will allow HKS to create long-term
business ties with its architectur-
al clients, Hawkins said.

“A lot of the venues we design,
specifically in the sports and en-
tertainment area, we know them
better than anyone in terms of
how to actualize the events that
are happening there,” he said.

Hawkins projects the firm’s
event production will bring in
about $2 million a year initially

and grow to $5 million annually.

Sports architecture is a special-
ty for HKS. It designed Cowboys
Stadium in Arlington, Rangers
Ballpark in Arlington, American
Airlines Center in Dallas, Lucas
0il Stadium in Indianapolis and
Liverpool Football Club in Liver-
pool, England.

HKS will handle events in facili-
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Maintaining the AAC
B The American Airlines
Center spends roughly $10M a
year on routine maintenance.
P3

Biz bankruptcies down

B While commercial filings are
down, personal bankruptcies have
increase, indicating continued
tough times.
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Restaurant space sells
I Abandoned restaurant
real estate is finding new life as
popular eateries, like Applebee’s,
expand.
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Heritage Auction grows
B The Dallas-based auction
house plans to open a Hong Kong
office and hire 20 employees.
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Stars align for Dallas

I Tony Tavares, recently named
interim president and CEO of the
Dallas Stars, is employing a new
strategy to boost ticket sales.
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I | ong-time Stars employee
Geoff Moore says he’s ready for
another Stanley Cup season with
Tavares and the team.
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Ultimate Health

A passion for personal health helped lead
Lisa Choate to co-found Ultimate Health
Matters, a wellness consulting group.
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LICEY

The North Texas Food Bank
received a $5,380 check
from donations collected
during The Plaza at
Preston Center’s Santa
Days fundraiser. At
the check presen-
tation were
Kristen Sweat,
left, event
partnerships
coordinator
for The North
Texas Food
Bank, and
Cindy Morris,
marketing
coordinator for
The Plaza at
Preston Center.






